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AUSTIN, Texas 
IT WAS a cloudy, drippy night early last March, but the Google Village was easy to spot from a block 

away. To show off to participants in the South by Southwest Interactive festival, the Internet giant took over 
several bars along a block and a half of Rainey Street, a strip of small bungalows just to the southeast of the 
Austin Convention Center. Marking the entrance to the area was a towering red inverted teardrop, that famil-
iar symbol from Google Maps. Each bungalow was lit up in a different candy color, and inside, little wonders 
awaited: Lego competitions, a Google Maps-themed pinball machine, and pedal-powered margarita makers. 
Attendees of South by Southwest, also known as SXSW, flocked to the village, all lured in by the buzz and the 
promise of free food and drinks.

Seeing all this, a visitor from Massachusetts naturally wonders: Would Boston ever let a major tech 
company — or anybody else — put up such a glitzy attraction in the heart of the city? And if so, what about 
something much larger? Popular as it was, the Google Village was just a sideshow at SXSW, a much larger col-
lection of events that takes over downtown Austin every March. The festival has helped to transform the Texas 
capital, once known primarily for its live music, into a showcase for innovation and tech entrepreneurship.

While the Boston area has different set of assets, one of the key economic challenges it faces — a repu-
tation as a buttoned-down place where it’s often difficult to get things done — would be dramatically countered 
if it played host to an event like South by Southwest. So the obvious question is: Why not?

Launched in 1987 by staffers at The Austin Chronicle, an alternative newsweekly, South by South-
west began as a showcase for the rock scene in Texas’ state capital, which at the time was a college town with 
a slacker vibe. A film and multimedia festival followed in 1994; it later split into two events, one of which — 
SXSW Interactive — soon became one of the world’s most important showcases for emerging technologies. 
The messaging network Twitter and geolocation app Foursquare first attracted widespread attention there.

Last year, the interactive festival alone attracted 25,000 registered attendees; tech workers, aspiring en-
trepreneurs, advertising executives, media bigwigs, and others paid $600 and up per badge. Call it Lollapalooza 
with lanyards; the Austin Convention Center and a number of nearby hotels play host to trade exhibits; to 
“lounges” sponsored by companies and nonprofits; and to hundreds of panels with titles ranging from “Crowd-
sourcing Science” to “The Great Library Swindle: Your Rights Are at Risk” to “Y Rappers R Better Market-
ers than U.” Thousands more come for the semi-official and unofficial events that have sprung up around the 
conference over the years. In all of this, high-profile Boston-area institutions are highly visible; the MIT Media 
Lab, the start-up competition Mass Challenge, and Harvard Business School were all represented at last year’s 
conference.

Austin’s chilled-out attitude, as evidenced by its accommodation of a multi-headed mega-festival, cre-
ates something important: an easy setting in which locals and visitors from around the world can meet each 
other, bounce ideas around, and make business contacts. There is a vast amount of pent-up energy in the worlds 
of technology, media, advertising, and the arts. And when a city tries to channel that energy, the result looks a 
lot like South by Southwest Interactive.

For its part, the Boston area doesn’t need to insist on its own importance as a producer of bright college 
graduates. What it does need to prove to the world, and to itself, is that it’s a place where technology, business, 
and culture are free to combine in creative, unpredictable ways. As it stands, there’s little interaction between 
tech wizards in Kendall Square and the more traditional civic, arts, and business institutions in the region. A 
large-scale Boston culture-and-technology event would bring them all together, and prove that the qualities that 
seem so forbidding to visitors — the wariness about disruptions, the skepticism about commercial endeavors, 
the instinct toward imposing order on things from above — can be suspended, at least for a week.

To be sure, the growth of South by Southwest is the source 
of some annoyance to Austinites, who fret about traffic delays and 
the difficulty of snagging a badge at an affordable price. But it also 
demonstrates an appetite for technology-and-arts events — and an 
obvious market opportunity for Boston and other cities that hopes 
to capture the same energy.

There are reasons to think Boston would be more suc-
cessful: The local higher-ed community provides a wealth of tech 
brainpower; the ever-growing Boston Book Festival and the now-
gigantic PAX East video-game expo bespeak some experience with 
major events. What’s been lacking is the drive to knit such events 
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DAN WASSERMAN

STATE’S PLAN FOR EARLY EDUCATION

GOVERNOR DEVAL Patrick
believes that universal access to
high-quality early education is
a game-changing strategy in
the administration’s continued
efforts to ensure that every
child is placed on a path to life-
long success. In his Feb. 22 Op-
ed column, Edward L. Glaeser
endorses that strategy (“Pre-
school alters lives — or adds to
status quo”), but his comments
that the governor’s proposal
lacks choice for families are off
the mark.

The governor’s plan sup-
ports access and quality while
allowing parents to choose
among high-quality private,
nonprofit, and public pro-
grams. Strategic investments
coupled with this market-driv-
en approach will drive the gov-
ernor’s goal of providing every
child with a platform for suc-
cess.

Children who are prepared
for kindergarten are more like-
ly to maintain that positive tra-
jectory throughout their lives,

succeeding academically and
economically, and making posi-
tive contributions to society.
For Governor Patrick, this is an
investment in our future that
the Commonwealth cannot af-
ford to pass on for any child,
and he has a plan to get us
there.

MATTHEW H. MALONE
Secretary of education

Commonwealth of
Massachusetts

Boston

Patrick’s plan
promotes access,
quality, and choice

EDWARD L. Glaeser rightly
touts the many proven benefits
of high-quality preschool, as
demonstrated by his teacher,
Nobel laureate James Heck-
man, and other leading econo-
mists (“Preschool alters lives —
or adds to status quo,” Op-ed,
Feb. 22). However, Glaeser
misses the mark in describing
the plan for increased invest-
ments in early education that
Governor Patrick has sent to
the Legislature. The day Glaes-

er yearns for — “to let parents
choose from a variety of sys-
tems” — is already here.

When the Legislature, work-
ing closely with my organiza-
tion and others, created the na-
tion’s first Department of Early
Education and Care in 2005, it
charged the new department
with infusing quality into all
the settings where parents
choose to send their children.
These include community-
based centers, public school
pre-kindergarten, family child
care homes, and Head Start.

Since 2005, Massachusetts
has laid a strong foundation for
a statewide system of high-
quality early education and
care that includes an oversub-
scribed scholarship for working
educators earning college de-
grees, developmentally appro-
priate standards aligned with
the K-12 system, and a shared
definition of quality. The plan
before the Legislature would
help bring this system to scale.
It emphasizes quality and re-
spects parent choice.

CAROLYN LYONS
President and CEO

Strategies for Children
Boston

Parents can find
highquality
options in variety
of settings

DEBATE OVER SUPREME COURT RULINGS

NOT EVERYTHING is about
slavery, just because it’s men-
tioned as an example of one of
the times our Supreme Court
got it wrong, and a constitu-
tional amendment was re-
quired to make it right (“Ed-
ward Markey holds firm on his
analogy to slavery ruling,” Feb.
21). Representative Edward
Markey was talking about the
court’s decision known as Citi-
zens United, and later, as you
report, he “refused to back
down . . . from comments he
made . . . that seemed to com-
pare the US Supreme Court’s
ruling on campaign finance law
to the high court’s 19th-century
Dred Scott decision, a notori-
ous pro-slavery ruling.”

There is no “seemed to com-
pare” about it. That’s exactly
what he did. And there’s no rea-
son whatsoever why he should
back down.

“The Constitution must be
amended,” Markey said. “The
Dred Scott decision had to be
repealed; we have to repeal
Citizens United.”

We rejected slavery a centu-
ry and a half ago. Today’s battle
is about campaign finance.

JOHN HARWOOD
Newbury

Markeymade apt
comparison

WHILE SLAVERY was and is
an abomination in a class by it-
self, Representative Edward
Markey got it right when he
pointed out that, at times in
our history, the Supreme Court
makes a very bad decision and
we the people need to mobilize
to right the wrong by amending
the Constitution (“Markey
holds firm on his analogy to
slavery ruling,” Feb. 21).

I applaud both Markey’s and
Representative Stephen Lynch’s
support for overturning the Cit-
izens United decision, and I
urge them to cosponsor the
“We the People” amendment
proposed by Move to Amend,
which addresses the series of
Supreme Court decisions that
together have bestowed the
constitutional rights of citizens
on large corporations and have
allowed our democracy to be
tainted by inappropriate cam-
paign spending.

LAURA GANG
Roslindale

High court’s bad
rulings call for
amendment

BRENDAN HOFFMAN/BLOOMBERG/FILE 2009

Representative Edward Markey compared the Supreme
Court’s Citizens United decision to the Dred Scott ruling.

FEDERAL BUDGET sequestra-
tion has been defined as auto-
matic, across-the-board spend-
ing cuts in the face of annual
budget deficits.

Across-the-board apparently
doesn’t apply to certain branch-
es of the government.

With hundreds of thousands
of government employees and

those of key government con-
tractors, especially in the de-
fense industry, poised for the
hardship of furloughs, income
reduction, and lost jobs, why is
it I hear nothing about Con-
gress being subject to similar

conditions?
Why is a do-nothing Con-

gress immune from the policies
its members afflict on hard-
working Americans?

JON SHANER
Framingham

With cuts looming,
why doesn’t
shadow of ax hover
over lawmakers?
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AUSTIN, Texas

I
T WAS a cloudy, drippy night early last
March, but the Google Village was easy
to spot from a block away. To show off
to participants in the South by South-

west Interactive festival, the Internet giant
took over several bars along a block and a
half of Rainey Street, a strip of small bunga-
lows just to the southeast of the Austin Con-
vention Center. Marking the entrance to the
area was a towering red inverted teardrop,
that familiar symbol from Google Maps.
Each bungalow was lit up in a different can-
dy color, and inside, little wonders awaited:
Lego competitions, a Google Maps-themed
pinball machine, and pedal-powered mar-
garita makers. Attendees of South by South-
west, also known as SXSW, flocked to the
village, all lured in by the buzz and the
promise of free food and drinks.

Seeing all this, a visitor from Massachu-
setts naturally wonders: Would Boston ever
let a major tech company — or anybody else
— put up such a glitzy attraction in the
heart of the city? And if so, what about
something much larger? Popular as it was,
the Google Village was just a sideshow at
SXSW, a much larger collection of events
that takes over downtown Austin every
March. The festival
has helped to trans-
form the Texas capi-
tal, once known pri-
marily for its live
music, into a show-
case for innovation
and tech entrepre-
neurship.

While the Bos-
ton area has differ-
ent set of assets,
one of the key eco-
nomic challenges it faces — a reputation as
a buttoned-down place where it’s often diffi-
cult to get things done — would be dramati-
cally countered if it played host to an event
like South by Southwest. So the obvious
question is: Why not?

Launched in 1987 by staffers at The Austin
Chronicle, an alternative newsweekly,
South by Southwest began as a showcase
for the rock scene in Texas’ state capital,
which at the time was a college town with a
slacker vibe. A film and multimedia festival
followed in 1994; it later split into two
events, one of which — SXSW Interactive —
soon became one of the world’s most impor-
tant showcases for emerging technologies.
The messaging network Twitter and geolo-
cation app Foursquare first attracted wide-
spread attention there.

Last year, the interactive festival alone
attracted 25,000 registered attendees; tech
workers, aspiring entrepreneurs, advertis-
ing executives, media bigwigs, and others
paid $600 and up per badge. Call it Lollapa-
looza with lanyards; the Austin Convention
Center and a number of nearby hotels play
host to trade exhibits; to “lounges” spon-
sored by companies and nonprofits; and to
hundreds of panels with titles ranging from
“Crowdsourcing Science” to “The Great Li-
brary Swindle: Your Rights Are at Risk” to
“Y Rappers R Better Marketers than U.”
Thousands more come for the semi-official
and unofficial events that have sprung up
around the conference over the years. In all
of this, high-profile Boston-area institutions
are highly visible; the MIT Media Lab, the
start-up competition Mass Challenge, and
Harvard Business School were all repre-
sented at last year’s conference.

Austin’s chilled-out attitude, as evi-
denced by its accommodation of a multi-
headed mega-festival, creates something
important: an easy setting in which locals
and visitors from around the world can
meet each other, bounce ideas around, and
make business contacts. There is a vast
amount of pent-up energy in the worlds of

technology, media, advertising, and the
arts. And when a city tries to channel that
energy, the result looks a lot like South by
Southwest Interactive.

For its part, the Boston area doesn’t need to
insist on its own importance as a producer
of bright college graduates. What it does
need to prove to the world, and to itself, is
that it’s a place where technology, business,
and culture are free to combine in creative,
unpredictable ways. As it stands, there’s lit-
tle interaction between tech wizards in Ken-
dall Square and the more traditional civic,
arts, and business institutions in the region.
A large-scale Boston culture-and-technology
event would bring them all together, and
prove that the qualities that seem so forbid-
ding to visitors — the wariness about dis-
ruptions, the skepticism about commercial
endeavors, the instinct toward imposing or-
der on things from above — can be suspend-
ed, at least for a week.

To be sure, the growth of South by South-
west is the source of some annoyance to
Austinites, who fret about traffic delays and
the difficulty of snagging a badge at an af-
fordable price. But it also demonstrates an
appetite for technology-and-arts events —
and an obvious market opportunity for Bos-
ton and other cities that hopes to capture

the same energy.
There are rea-

sons to think Bos-
ton would be more
successful: The lo-
cal higher-ed com-
munity provides a
wealth of tech
brainpower; the ev-
er-growing Boston
Book Festival and
the now-gigantic
PAX East video-

game expo bespeak some experience with
major events. What’s been lacking is the
drive to knit such events together. Doing so
would open up a realm of other possibili-
ties. The influx of eyeballs into Austin for
South by Southwest has spawned activities
not strictly related to it — everything from a
fashion conference to a pop-up manicure
lounge to electronic-music parties.

Unfortunately, big events in Boston some-
times fall victim to petty disputes and paro-
chial questions: Who’ll handle the permit-
ting for all the free food and drinks? Who’ll
pay for the police details? But if the City of
Boston can’t make a sprawling conference
work, perhaps the more free-wheeling Cam-
bridge and Somerville can.

Indeed, it’s easy to think of communities
and institutions that would benefit from
raising or reinforcing their profile in the
tech world. Harvard and MIT, which are un-
der ever-increasing pressure to out-innovate
their rival institutions in California and
New York, might be willing to serve as the
bookends for a Boston-area conference. The
restaurants and clubs along Massachusetts
Avenue could provide entertainment ven-
ues. An event in late May or June, when
Boston’s weather is blossoming and dozens
of colleges and universities have space to
spare, could present the region at its best.

Austin has grown up around South by
Southwest. When the festival started, Aus-
tin wasn’t much bigger — either statistically
or in its national cultural footprint — than
sleepy Sun Belt cities like Birmingham or
Baton Rouge. But as Austin boomed in the
1990s, its ability to handle ever larger
crowds grew as well.

The logistics may be trickier in a city that
first came to prominence more than three
centuries earlier. But to keep thriving,
Greater Boston has to conceive of itself as
young, dynamic, and enterprising. A city
that often takes its own advantages for
granted can bring itself to tout them; and if
the city can do this, it can do a lot of other
things that might seem impossible.

OPEN UP, BOSTON

Austin flexes tech muscles,
but Boston can do it, too

There is a vast amount of
pentup energy in the worlds
of technology, media, and the
arts. When a city tries to
channel that energy, the result
looks a lot like South by
Southwest Interactive.
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believes that universal access to
high-quality early education is
a game-changing strategy in
the administration’s continued
efforts to ensure that every
child is placed on a path to life-
long success. In his Feb. 22 Op-
ed column, Edward L. Glaeser
endorses that strategy (“Pre-
school alters lives — or adds to
status quo”), but his comments
that the governor’s proposal
lacks choice for families are off
the mark.

The governor’s plan sup-
ports access and quality while
allowing parents to choose
among high-quality private,
nonprofit, and public pro-
grams. Strategic investments
coupled with this market-driv-
en approach will drive the gov-
ernor’s goal of providing every
child with a platform for suc-
cess.

Children who are prepared
for kindergarten are more like-
ly to maintain that positive tra-
jectory throughout their lives,

succeeding academically and
economically, and making posi-
tive contributions to society.
For Governor Patrick, this is an
investment in our future that
the Commonwealth cannot af-
ford to pass on for any child,
and he has a plan to get us
there.

MATTHEW H. MALONE
Secretary of education

Commonwealth of
Massachusetts

Boston

Patrick’s plan
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EDWARD L. Glaeser rightly
touts the many proven benefits
of high-quality preschool, as
demonstrated by his teacher,
Nobel laureate James Heck-
man, and other leading econo-
mists (“Preschool alters lives —
or adds to status quo,” Op-ed,
Feb. 22). However, Glaeser
misses the mark in describing
the plan for increased invest-
ments in early education that
Governor Patrick has sent to
the Legislature. The day Glaes-

er yearns for — “to let parents
choose from a variety of sys-
tems” — is already here.

When the Legislature, work-
ing closely with my organiza-
tion and others, created the na-
tion’s first Department of Early
Education and Care in 2005, it
charged the new department
with infusing quality into all
the settings where parents
choose to send their children.
These include community-
based centers, public school
pre-kindergarten, family child
care homes, and Head Start.

Since 2005, Massachusetts
has laid a strong foundation for
a statewide system of high-
quality early education and
care that includes an oversub-
scribed scholarship for working
educators earning college de-
grees, developmentally appro-
priate standards aligned with
the K-12 system, and a shared
definition of quality. The plan
before the Legislature would
help bring this system to scale.
It emphasizes quality and re-
spects parent choice.
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NOT EVERYTHING is about
slavery, just because it’s men-
tioned as an example of one of
the times our Supreme Court
got it wrong, and a constitu-
tional amendment was re-
quired to make it right (“Ed-
ward Markey holds firm on his
analogy to slavery ruling,” Feb.
21). Representative Edward
Markey was talking about the
court’s decision known as Citi-
zens United, and later, as you
report, he “refused to back
down . . . from comments he
made . . . that seemed to com-
pare the US Supreme Court’s
ruling on campaign finance law
to the high court’s 19th-century
Dred Scott decision, a notori-
ous pro-slavery ruling.”

There is no “seemed to com-
pare” about it. That’s exactly
what he did. And there’s no rea-
son whatsoever why he should
back down.

“The Constitution must be
amended,” Markey said. “The
Dred Scott decision had to be
repealed; we have to repeal
Citizens United.”

We rejected slavery a centu-
ry and a half ago. Today’s battle
is about campaign finance.

JOHN HARWOOD
Newbury

Markeymade apt
comparison

WHILE SLAVERY was and is
an abomination in a class by it-
self, Representative Edward
Markey got it right when he
pointed out that, at times in
our history, the Supreme Court
makes a very bad decision and
we the people need to mobilize
to right the wrong by amending
the Constitution (“Markey
holds firm on his analogy to
slavery ruling,” Feb. 21).

I applaud both Markey’s and
Representative Stephen Lynch’s
support for overturning the Cit-
izens United decision, and I
urge them to cosponsor the
“We the People” amendment
proposed by Move to Amend,
which addresses the series of
Supreme Court decisions that
together have bestowed the
constitutional rights of citizens
on large corporations and have
allowed our democracy to be
tainted by inappropriate cam-
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Representative Edward Markey compared the Supreme
Court’s Citizens United decision to the Dred Scott ruling.

FEDERAL BUDGET sequestra-
tion has been defined as auto-
matic, across-the-board spend-
ing cuts in the face of annual
budget deficits.

Across-the-board apparently
doesn’t apply to certain branch-
es of the government.

With hundreds of thousands
of government employees and

those of key government con-
tractors, especially in the de-
fense industry, poised for the
hardship of furloughs, income
reduction, and lost jobs, why is
it I hear nothing about Con-
gress being subject to similar
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I
T WAS a cloudy, drippy night early last
March, but the Google Village was easy
to spot from a block away. To show off
to participants in the South by South-

west Interactive festival, the Internet giant
took over several bars along a block and a
half of Rainey Street, a strip of small bunga-
lows just to the southeast of the Austin Con-
vention Center. Marking the entrance to the
area was a towering red inverted teardrop,
that familiar symbol from Google Maps.
Each bungalow was lit up in a different can-
dy color, and inside, little wonders awaited:
Lego competitions, a Google Maps-themed
pinball machine, and pedal-powered mar-
garita makers. Attendees of South by South-
west, also known as SXSW, flocked to the
village, all lured in by the buzz and the
promise of free food and drinks.

Seeing all this, a visitor from Massachu-
setts naturally wonders: Would Boston ever
let a major tech company — or anybody else
— put up such a glitzy attraction in the
heart of the city? And if so, what about
something much larger? Popular as it was,
the Google Village was just a sideshow at
SXSW, a much larger collection of events
that takes over downtown Austin every
March. The festival
has helped to trans-
form the Texas capi-
tal, once known pri-
marily for its live
music, into a show-
case for innovation
and tech entrepre-
neurship.

While the Bos-
ton area has differ-
ent set of assets,
one of the key eco-
nomic challenges it faces — a reputation as
a buttoned-down place where it’s often diffi-
cult to get things done — would be dramati-
cally countered if it played host to an event
like South by Southwest. So the obvious
question is: Why not?

Launched in 1987 by staffers at The Austin
Chronicle, an alternative newsweekly,
South by Southwest began as a showcase
for the rock scene in Texas’ state capital,
which at the time was a college town with a
slacker vibe. A film and multimedia festival
followed in 1994; it later split into two
events, one of which — SXSW Interactive —
soon became one of the world’s most impor-
tant showcases for emerging technologies.
The messaging network Twitter and geolo-
cation app Foursquare first attracted wide-
spread attention there.

Last year, the interactive festival alone
attracted 25,000 registered attendees; tech
workers, aspiring entrepreneurs, advertis-
ing executives, media bigwigs, and others
paid $600 and up per badge. Call it Lollapa-
looza with lanyards; the Austin Convention
Center and a number of nearby hotels play
host to trade exhibits; to “lounges” spon-
sored by companies and nonprofits; and to
hundreds of panels with titles ranging from
“Crowdsourcing Science” to “The Great Li-
brary Swindle: Your Rights Are at Risk” to
“Y Rappers R Better Marketers than U.”
Thousands more come for the semi-official
and unofficial events that have sprung up
around the conference over the years. In all
of this, high-profile Boston-area institutions
are highly visible; the MIT Media Lab, the
start-up competition Mass Challenge, and
Harvard Business School were all repre-
sented at last year’s conference.

Austin’s chilled-out attitude, as evi-
denced by its accommodation of a multi-
headed mega-festival, creates something
important: an easy setting in which locals
and visitors from around the world can
meet each other, bounce ideas around, and
make business contacts. There is a vast
amount of pent-up energy in the worlds of

technology, media, advertising, and the
arts. And when a city tries to channel that
energy, the result looks a lot like South by
Southwest Interactive.

For its part, the Boston area doesn’t need to
insist on its own importance as a producer
of bright college graduates. What it does
need to prove to the world, and to itself, is
that it’s a place where technology, business,
and culture are free to combine in creative,
unpredictable ways. As it stands, there’s lit-
tle interaction between tech wizards in Ken-
dall Square and the more traditional civic,
arts, and business institutions in the region.
A large-scale Boston culture-and-technology
event would bring them all together, and
prove that the qualities that seem so forbid-
ding to visitors — the wariness about dis-
ruptions, the skepticism about commercial
endeavors, the instinct toward imposing or-
der on things from above — can be suspend-
ed, at least for a week.

To be sure, the growth of South by South-
west is the source of some annoyance to
Austinites, who fret about traffic delays and
the difficulty of snagging a badge at an af-
fordable price. But it also demonstrates an
appetite for technology-and-arts events —
and an obvious market opportunity for Bos-
ton and other cities that hopes to capture

the same energy.
There are rea-

sons to think Bos-
ton would be more
successful: The lo-
cal higher-ed com-
munity provides a
wealth of tech
brainpower; the ev-
er-growing Boston
Book Festival and
the now-gigantic
PAX East video-

game expo bespeak some experience with
major events. What’s been lacking is the
drive to knit such events together. Doing so
would open up a realm of other possibili-
ties. The influx of eyeballs into Austin for
South by Southwest has spawned activities
not strictly related to it — everything from a
fashion conference to a pop-up manicure
lounge to electronic-music parties.

Unfortunately, big events in Boston some-
times fall victim to petty disputes and paro-
chial questions: Who’ll handle the permit-
ting for all the free food and drinks? Who’ll
pay for the police details? But if the City of
Boston can’t make a sprawling conference
work, perhaps the more free-wheeling Cam-
bridge and Somerville can.

Indeed, it’s easy to think of communities
and institutions that would benefit from
raising or reinforcing their profile in the
tech world. Harvard and MIT, which are un-
der ever-increasing pressure to out-innovate
their rival institutions in California and
New York, might be willing to serve as the
bookends for a Boston-area conference. The
restaurants and clubs along Massachusetts
Avenue could provide entertainment ven-
ues. An event in late May or June, when
Boston’s weather is blossoming and dozens
of colleges and universities have space to
spare, could present the region at its best.

Austin has grown up around South by
Southwest. When the festival started, Aus-
tin wasn’t much bigger — either statistically
or in its national cultural footprint — than
sleepy Sun Belt cities like Birmingham or
Baton Rouge. But as Austin boomed in the
1990s, its ability to handle ever larger
crowds grew as well.

The logistics may be trickier in a city that
first came to prominence more than three
centuries earlier. But to keep thriving,
Greater Boston has to conceive of itself as
young, dynamic, and enterprising. A city
that often takes its own advantages for
granted can bring itself to tout them; and if
the city can do this, it can do a lot of other
things that might seem impossible.

OPEN UP, BOSTON

Austin flexes tech muscles,
but Boston can do it, too

There is a vast amount of
pentup energy in the worlds
of technology, media, and the
arts. When a city tries to
channel that energy, the result
looks a lot like South by
Southwest Interactive.
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together. Doing so would open up a realm of other possibilities. The influx of eyeballs into Austin for South by 
Southwest has spawned activities not strictly related to it — everything from a fashion conference to a pop-up 
manicure lounge to electronic-music parties. 

Unfortunately, big events in Boston sometimes fall victim to petty disputes and parochial questions: 
Who’ll handle the permitting for all the free food and drinks? Who’ll pay for the police details? But if the City 
of Boston can’t make a sprawling conference work, perhaps the more free-wheeling Cambridge and Somerville 
can.

Indeed, it’s easy to think of communities and institutions that would benefit from raising or reinforcing 
their profile in the tech world. Harvard and MIT, which are under ever-increasing pressure to out-innovate their 
rival institutions in California and New York, might be willing to serve as the bookends for a Boston-area con-
ference. The restaurants and clubs along Massachusetts Avenue could provide entertainment venues. An event 
in late May or June, when Boston’s weather is blossoming and dozens of colleges and universities have space to 
spare, could present the region at its best.

Austin has grown up around South by Southwest. When the festival started, Austin wasn’t much big-
ger — either statistically or in its national cultural footprint — than sleepy Sun Belt cities like Birmingham or 
Baton Rouge. But as Austin boomed in the 1990s, its ability to handle ever larger crowds grew as well.

The logistics may be trickier in a city that first came to prominence more than three centuries earlier. But 
to keep thriving, Greater Boston has to conceive of itself as young, dynamic, and enterprising. A city that often 
takes its own advantages for granted can bring itself to tout them; and if the city can do this, it can do a lot of 
other things that might seem impossible.
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